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As one of the key industrial sector in the tourism industry, travel agency has 
always been an important sales system of its industry, carrying out the function to 
attract and to attend to tourists. Hence, its operation and management performance 
would directly decide the development of tourism industry. However, consumption 
mode is undertaking changes due to the rapid development of mobile internet 
technology, i.e. more and more consumers would choose online service to meet their 
demands on tour. It’s obvious that the traditional marketing mode of retail stores run 
by travel agencies will no longer be able to catering to the online service needs. In this 
regard, to upgrade the tourism industry and promote a healthy development of the 
whole industry, it has become necessary to intensively combine travel agency’s 
marketing activity with mobile internet. 
This dissertation start with analysis on the current situation of traditional 
marketing activities of travel agency, and illustrate the importance of applying the 
advantage of mobile internet to marketing strategy, and present the significance of 
engineering the mobile internet marketing system for travel agencies. 
This dissertation analyzes the system requirements, and concludes a general 
structure of such system. On this basis, the system uses the UML method to model the 
function module and completes the database design according to the requirement. 
In the last part of this dissertation, functional modules such as WeChat official 
account management, micro official website administration, line management, official 
account promotion, order management, and personal center are singled out for 
detailed introduction, and concrete process to fulfill these modules are demonstrated. 
The project design adopts object-oriented program concept and comprehensively 
applies cutting-edge Internet techniques in the engineering to generate a sense of 
practical adaptability, hence, it may provide a reference to similar design and 
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2014 年旅游统计显示，全年在网上预订旅游相关产品的消费者超过 2.2 亿，比
2013年全年增加了 4000多万，全年增长率达 22%。其中，通过移动网络预订旅
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